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http://www.nbsdefaultservices.com/  

PLUS: 
• The video is explanatory in nature and 

has a professional feel as well 
• The light green shade of corporate 

theme colour looks decent enough, 
however the maroon/grey combination 
is very similar to AIS’ theme 

• White spacing is well managed and the 
overall look appears quite spacious 

• Language consistency and verbiage is 
decent and professional enough 

 
MINUS: 
• Proportion of landing page allocated to 

video is too huge 
• The video gets boring beyond a point 

and it is only makes sense to the start-
ups in creditor realm 

• Services are underplayed 
• Banner images are too ambiguous 
• The News section is visually too loud, 

not sure if positioning website as an 
updating medium makes for a good 
decision or not 

• Internal page linking to get visitors to 
register is too weak and confusing 
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http://www.lciinc.com/  

PLUS: 
• Play of blue and grey looks professional 

and corporate 
• The title banner has a strong claim 

statement to engage the visitors 
 
MINUS: 
• The claim on title banner of the landing 

page could be a subject to authenticity 
issues  

• Use of too many human faces (stock 
images) also further boosts the trust 
issues  

• Logo gives a feeling of lack of marketing 
and brand portrayal sincerity 

• Relevance of ‘LCI’ name is not explained 
anywhere 

• Gives a feel of a start-up/amateur 
• The language is too direct and plain to 

read 
• Use of fonts and colours is also 

inconsistent and poor 
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http://creditorsbankruptcyservice.com/  

MINUS: 
• Main landing page is the only one with 

some graphical element, rest all is purely 
textual 

• The landing page’s static banner has 
authenticity issues, as the statement is 
too generalised, rather than being 
specific to CBS 

• The punch line under the logo is actually 
two lines, which appears really confusing 

• Poor hyperlinking within the pages on 
the website 

• Content depth is lacking and language is 
also too flat 

• Contact numbers shout too loud, giving 
an unprofessional look and feel 

• Looks like a start-up, with lack of real 
and authentic content to share on 
website 
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http://www.lexisnexis.com/risk/  

PLUS: 
• Spacing and overall colour tone gives a 

cool, smooth and professional feel 
 
MINUS: 
• ‘Risk home’ is not a very wise choice for 

tabbing on landing page itself 
• Font and button size is too loud and 

gives a subtle sense of desperation in 
the brand 

• Banners are also too loud and on most 
of the pages there are photos of nature 
and animals, not having any relevance 
with the actual content on that 
particular page 

• Depth of content is lacking, so is the 
quality of writing 

• Internal hyperlinking is weak 
• The design is more appropriate for 

product display/blog types web usage 
rather than financial services 
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http://www.becket-lee.com/  

MINUS: 
• Poor design, poor content, poor layout 

sense, poor colours, poor fonts, poor 
internal hyperlinking 

• All-in-all, very primitive and not so 
marketing friendly website 
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http://www.dcmservices.com/  

MINUS: 
• Look and  feel is more like that of a 

nature/environment based service 
provider 

• Graphic designing and layouting is also 
not very professional 

• Language and verbiage is good but depth 
in content is lacking 

• Use of images for web banners is also 
not so impressive 

• Internal hyperlinking is weak 
• Youtube video is also not convincing 

enough because of poor content and 
design 

• Logo appropriateness for the probate 
services is also a big question 
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http://www.phillips-cohen.com/deceased_probate.html  

PLUS: 
• Decent design, professional in look and 

feel 
• Content depth is apt and language is also 

good enough 
• Website functionality is simple, which 

omits the need of excess internal 
hyperlinking 

 
MINUS: 
• Photo/text layouting is inappropriate 

because of which a lot of white space is 
wasted on every page 

• Visitor to client conversion chances are 
low because the only way to connect or 
proceed with the brand is through 
contact us page, which is not  enough 
highlighted overall 
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http://www.ascensionpoint.com/index.html  

MINUS: 
• Very simple, plain and basic website 
• Gives a feel of internet-presence-sakes-

website 
• Content depth is lacking 
• Visitor to client conversion impossible 
• Though design is simple and professional 

looking, the text/graphics ratio is a an 
issue 

• Logo appropriateness is also an issue 
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https://dsinfobank.com/  

PLUS: 
• Logo and brand recall is high 
• High-tech feel might be a plus as data 

and speed elements are pretty evident 
 
MINUS: 
• Space-age types layout could be a big 

turn-off for traditional players in the 
industry 

• Content depth is lacking 
• Info-font style is a big mismatch with the 

overall theme 
• Looks more of an internet service 

provider page 
• Visitor to client conversion ratio might 

be really low 
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http://www.persolvo.com/  

PLUS: 
• Landing page video is a big plus 
• Design and layout is pretty simple, 

spacious and professional 
• Software screen-shots are a big plus 

from training angle 
• Visitor to client conversion ration might 

me high as it is designed in a call-to 
action specific manner 

• Simplicity in fonts and layout acts more 
for than against 

 
MINUS: 
• Content depth is lacking 
• For viewers having youtube and social 

media blocked, the efficacy of the whole 
website might get retarded 
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